User Acquisition Manager
Job Description
· Help manage operations of our user acquisition campaigns, including Facebook, Google, Ad networks, and Apple Search.
· Explore and develop new targeting opportunities through campaign trends, analysis, and industry insights to acquire high-quality users.
· Conceptualize, test, and optimize ad creative to improve campaign performance and scale campaigns.
· Efficiently drive new user acquisition via paid campaigns
· Build, optimize, and scale campaigns across a variety of partners and channels (search, display, video)
· Identify, explore, and prioritize new acquisition marketing and growth opportunities.
· Keep daily, weekly, and monthly campaign reporting to keep the team up to speed on active campaigns.
· Collaborate with internal teams and external agencies to develop and test new ad creative.
· Help define new UA tools and update existing UA tools to make the team faster, better, and more efficient.
Knowledge, Skills, and Abilities:
· Ability to analyse performance, provide insights, and proactively suggest campaign improvements to improve performance and customer lifetime value.
· Ability to influence & partner with key internal stakeholder teams: senior leadership, product, design, brand marketing, and finance to ensure shared vision and drive initiatives forward.
· Ability to initiate and drive projects to completion with minimal guidance.
· A team player who can collaborate with cross-functional teams and external stakeholders.
· Excellent presentation skills and comfort presenting to and communicating with senior leadership.
Preference:
· Experience building a user acquisition program from the ground up.
· Hands-on experience running paid acquisition campaign across a variety of partners, countries, and channels (search, display, video, social, influencer).
· Experience partnering with external agencies to design and optimize creative across channels and countries.
Minimum Qualifications:
· Bachelor’s degree or equivalent years of experience
· 5+ years of experience in performance marketing, affiliate marketing, publisher management, or user acquisition role.
· Expertise in Excel and familiarity with SQL and data visualization tools.

